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 Purpose of the study: This study aims to (1) explore multidimensional tourism 

development strategies in the Pahlawan Street Center Area as a driver of the 

creative economy. (2) Examine the role of stakeholders in designing 

multidimensional tourism development strategies that have an impact on the 

creative economy. (3) Analyze the potential of multidimensional tourism in 

Pahlawan Street Center in supporting the development of the creative economy. 

(4) Social learning and cultural awareness in multidimensional tourism 

development. (5) Community empowerment and creative economy education. 

(6) Integration of multidimensional tourism and local policies as a pedagogical 

model. 

Methodology: This research uses descriptive qualitative research, data 

collection using non-participant observation, semi-structured interviews with 12 

informants, and documentation. Data analysis uses reduction, data presentation, 

and conclusion drawing, while data validity uses source and method 

triangulation. 

Main Findings: The multidimensional tourism development strategy in 

Pahlawan Street Center is carried out through the organization of events, the 

formation of the Creative Economy Committee, Kawista, Dekranasda, and 

MSME Stands with synergy between stakeholders as planners and executors. 

This tourism potential supports the creative economy, cultural preservation, the 

formation of city identity, and multicultural education. In addition, community 

empowerment and creative economy education encourage independence, 

entrepreneurship, economic equality, and create a sustainable development 

model based on local policies and socio-cultural resilience. 

Novelty/Originality of this study: This study explores multidimensional 

tourism as a driver of the creative economy. The role of stakeholders and the 

potential of creative economy products.  Social learning and cultural awareness. 

Community empowerment and creative economy education. The integration of 

multidimensional tourism and local policies as a pedagogical model. 
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1. INTRODUCTION 

Tourism has long been recognized as a strategic sector that plays an important role in driving economic 

growth and has a positive impact on the economies of various countries [1]. Tourism is also one of the most 
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significant and rapidly growing sectors in the world that can drive economic growth and regional development [2]. 

In Indonesia, the tourism sector is one of the contributors to economic growth, with a contribution of around 4.5% 

to the national GDP in 2023 [3]. The tourism sector is increasingly seen as an economic catalyst through job 

creation, increased community income, and strengthened regional competitiveness [4]–[6]. However, to achieve 

these goals, a comprehensive and measurable tourism development strategy is needed to optimize its 

multidimensional potential [7], [8]. Without a proven strategy, interest in tourism will inevitably be low. Therefore, 

an appropriate tourism development strategy is essential to increase tourist interest. 

The concept of multidimensional tourism has emerged as an innovative solution that integrates cultural, 

historical, artistic, entertainment, culinary, technological, and local wisdom aspects to create a holistic tourism 

experience. As a multifaceted sector, tourism drives economic growth and promotes cultural preservation, 

community development, and environmental conservation [9]. Its transformative impact is clearly evident in 

regions where tourism is a significant economic activity, offering avenues for improved livelihoods, infrastructure 

development, and cross-cultural exchange [10]. Despite its significant contributions, the tourism industry faces 

challenges from globalization, rapid technological advances, and shifting consumer preferences. With increasingly 

fierce competition in this sector, innovative strategies are crucial to attract and retain visitors [11]. 

The city of Madiun, which has declared itself the City of Warriors, has great potential in developing 

Pahlawan Street Center as a multidimensional tourist destination. Based on observations, the Pahlawan Street 

Center area is crowded with visitors on holidays, but on weekdays it is not very crowded except when there are 

events, and operating hours are also limited to 10:00 p.m. [12]. Additionally, 60% of MSMEs in the Pahlawan 

Street Center still rely on the local market with an average turnover of IDR 5-10 million per month, while the 

potential for digitalization in marketing and online transactions is only utilized by 40% of businesses [13]. 

Nevertheless, Pahlawan Street Center's success as a tourist destination is significant, with a large number of visitors 

from various regions. Furthermore, as stated by informants, Pahlawan Street Center is a great tourist destination 

for family entertainment and a place for children to play [14], [15]. Pahlawan Street Center is also similar to 

Malioboro in Yogyakarta [16], which is suitable for relaxing and hanging out [17], as well as a place to find snacks 

[18], and the closest tourist attraction around Madiun [19], [20]. 

In addition to the large number of visitors and tourist satisfaction, the Pahlawan Street Center area also 

features replicas of iconic global buildings such as the Kaaba, the Statue of Liberty, Dutch Windmills, the Merlion 

of Singapore, and others. The construction of various world icons at Pahlawan Street Center Kota Madiun is not 

merely an aesthetic endeavor, but a representation of philosophical values that reflect the identity, spirit, and hopes 

of the people of Madiun to continue to move forward while remaining rooted in their culture and togetherness. 

The first icon to be built was the Merlion Statue, a legendary icon of Singapore. Historically, this statue was 

designed by Mr. Fraser Brunner, a curator and member of the Van Kleef Aquarium souvenir committee. The lion's 

head depicts the story of Prince Sang Nila Utama. Meanwhile, the fish tail symbolizes Singapore's maritime roots, 

which was formerly known as Temasek, meaning “sea” in Javanese. The presence of this statue at the Pahlawan 

Street Center reflects the hope of the city of Madiun to become a global city, while still being grounded in local 

historical and cultural values [21]. 

The second icon is a replica of the Kaaba, a symbol of the religiosity and faith of the people of Madiun. 

This monument is not merely a decoration, but a reminder of the importance of spiritual values as the foundation 

of a harmonious and civilized society. Next is the Eiffel Tower, an icon of technological progress from France 

built of steel, introduced to the world by a European scientist. This tower became a symbol of the world's transition 

from dependence on wood to a modern technology-based civilization. At Pahlawan Street Center, the Eiffel Tower 

reflects the transformation of the city of Madiun from a conventional mindset to a city that is adaptive, innovative, 

and open to global change [21]. The next icon is the Dutch Windmill, which symbolizes the social structure of 

Madiun society. This windmill is made of stones, symbolizing the strength of a community that supports one 

another. Meanwhile, the blades on top symbolize dynamic leadership; a true leader must be able to look up, 

sideways, and down, and embrace all levels of society with inclusiveness and empathy [21].  

Finally, the Statue of Liberty was built, which has a deep meaning of love and affection for the figure of 

a mother. This statue is placed in an area called the crossing of love, a place that symbolically invites every visitor 

to come together hand in hand. The presence of this statue serves as a reminder that a trip to Pahlawan Street 

Center is not only about enjoying beauty, but also about celebrating togetherness, joining hands with family in an 

atmosphere full of love and warmth [21]. The above philosophy indicates a good and interesting strategy in 

developing Pahlawan Street Center. Therefore, this study is expected to realize Pahlawan Street Center as a 

superior multidimensional destination that has a significant impact on the economy of Madiun City. In addition, 

to make this research more urgent and present novelty, the author adds a literature review of previous studies. 

Research on tourism as a driver of the creative economy has been conducted quite extensively, such as studies on 

policy development and comparisons of residents' attitudes towards tourism [22]–[24]. 

Other studies on food and wine tourism and the impact of global warming [25], [26]. Research on the 

review of tourism-based community development and management as well as the characteristics of urban 

sustainability in tourist destination choices [27]–[29]. Research on the evaluation of tourism and recreational 
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spaces as well as tourism development modeling as a factor in economic growth [30], [31]. Research on sustainable 

cultural tourism, sustainable strategies for tourist villages and fishermen, and multidimensional analysis of tourism 

attractiveness and development [32]–[35]. Research on circular tourism, tourism image, tourism experience, and 

empowering communities for sustainable transition [36]–[40]. Other research on sustainable Muslim-friendly 

tourism, spatial synergy between tourism resources and service facilities, and organic agricultural tourism [41]–

[44].  

Other research on the multidimensional status of tourism sustainability, the benefits of creative tourism, 

tourism factors affecting community resilience, and tourism marketing strategies from pricing to branding [45]–

[49]. More specific research includes management, tourism development direction, and collaborative governance 

in Pahlawan Street Center and heritage, analysis of the comfort of walking paths and the attractiveness of Pahlawan 

Street Center as a tourist destination in Madiun City [20], [50]–[54]. Based on the results of previous research 

studies, it can be seen that the above research has not specifically discussed multidimensional tourism development 

strategies as drivers of the creative economy, so that such a study has never been conducted, creating a gap between 

previous research and the author's research. Therefore, the uniqueness or novelty of this study lies in the integration 

of the concept of multidimensional tourism with the creative economy as a driver of the community's economy. In 

the context of this study, it is a multidimensional tourism development strategy in the Pahlawan Street Center area 

of Madiun City. 

Theoretically, this study uses a tourism development strategy, which is a series of systematic steps and 

planned policies aimed at promoting a tourist destination while increasing its sustainability and competitiveness. 

In this context, several elements are included in the strategy, such as identifying local tourism potential, developing 

supporting infrastructure, and multistakeholder collaboration between the government, the private sector, and the 

community [55], [56]. The implementation of this strategy is expected to create a balance between economic, 

social, and environmental benefits, so that tourism can contribute holistically to regional development. In 

Indonesia, including in Madiun City, tourism development has become one of the policy priorities to encourage 

regional economic growth, one of which is through the creation of new jobs. Recent studies show that a 

collaborative approach, such as that implemented at Pahlawan Street Center in Madiun City, plays an important 

role in integrating the perspectives of the community and local stakeholders into tourism planning [20], [51]. In 

addition, this strategy also includes efforts to preserve and promote local culture as a leading attraction, which at 

the same time strengthens the identity of the destination. 

Multidimensional tourism is a tourism concept that integrates various aspects of a destination, such as 

cultural, natural, entertainment, religious, and social interaction elements. This approach aims to create a more 

holistic and diverse tourism experience, thereby not only increasing tourist satisfaction but also encouraging repeat 

visits [57]. In addition, the development of tourism packages that combine various dimensions such as recreational 

activities, arts, and community involvement can significantly increase the attractiveness of a destination [58]. 

Meanwhile, the creative economy is an economic sector based on creativity, skills, and individual talents to 

generate added value through innovative products and services. This sector encompasses various industries, 

including arts, design, media, and tourism, which contribute significantly to driving local economic growth [59]. 

In Indonesia, the development of the creative economy has been designated a national priority in order to promote 

economic sustainability and strengthen competitiveness in the global market [60], [61]. 

Pahlawan Street Center is a strategic area in the city of Madiun that serves as a center for tourism and 

creative economy development. This area not only offers a variety of attractions and activities that are interesting 

for tourists, but also plays a role in creating a positive impact on the surrounding community through the 

strengthening of the local economy. By promoting collaboration between the government and the community, 

Pahlawan Street Center develops infrastructure, promotes local culture, and supports micro, small, and medium 

enterprises (MSMEs) to create an economically and socially sustainable environment [20], [62], [63]. In addition, 

Pahlawan Street Center also utilizes the potential of local culture and wisdom to increase its appeal, such as 

providing shopping experiences for local products and visiting historical sites. This not only attracts more visitors 

but also contributes to strengthening the creative economy in the area [56], [64].  

Thus, Pahlawan Street Center has become a tourist destination that acts as a catalyst for local economic 

growth and preservation of the cultural identity of Madiun City, despite the majority of its buildings being global 

icons. Based on the above explanation, the focus of this study is to explore multidimensional tourism development 

strategies in the Pahlawan Street Center area as a driver of the creative economy. It examines the role of 

stakeholders in designing multidimensional tourism development strategies that have an impact on the creative 

economy. It analyzes the multidimensional tourism potential of Pahlawan Street Center in supporting creative 

economic development. Social learning and cultural awareness in multidimensional tourism development. 

Community empowerment and creative economy education, as well as the integration of multidimensional tourism 

in the Pahlawan Street Center area of Madiun City and local policies as pedagogical models. 
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2. RESEARCH METHOD 

2.1. Type and Approach of Research 

This research uses a qualitative descriptive approach, which allows for in-depth exploration of social 

phenomena through the interpretation of the meanings and experiences of the research subjects Epistemologically, 

qualitative methodology does not merely present data but constructs a holistic understanding of the dynamics of 

behavior, perceptions, and motivations in their naturalistic context [65]. The main characteristic of this approach 

lies in its ability to articulate research findings through richly dimensional analytical narratives, while maintaining 

the complexity of the phenomena under study without reducing them to quantification [66]. Thus, the qualitative 

approach allows researchers to interpret research findings obtained through observation and interviews into a 

research report presented in the form of a descriptive narrative.  

 

2.2. Data Collection Techniques 

The research location for this study was Pahlawan Street Center in Madiun City, and the data collection 

techniques used were observation, interviews, and documentation. Epistemologically, observation allows 

researchers to systematically record phenomena through direct observation of the research object [67]. Meanwhile, 

semi-structured interviews were applied in this study as an interactive qualitative data collection technique. 

Methodologically, interviews facilitate an in-depth exploration of the perceptions, attitudes, and mindsets of 

informants [65]. For this interview section, the researcher selected 12 informants from various stakeholders, 

namely the Madiun City Culture, Tourism, Youth, and Sports Office. The Madiun City Manpower and KUKM 

Office, as well as tourists and MSME actors in the Pahlawan Street Center area of Madiun City. Furthermore, 

documentation is one of the researcher's data collection techniques as historical records that can be in the form of 

written artifacts, visuals, or monumental works [68]. 

 

2.3. Data Analysis Techniques 

The data analysis technique in this research adopts the Miles and Huberman model, which consists of 

three main stages, namely data reduction, data presentation, and verification or conclusion [69]. Data analysis in 

qualitative research is a systematic process that includes data grouping, selection, categorization, and pattern 

identification to construct a hypothesis [66]. Essentially, data analysis aims to process qualitative data through in-

depth description based on narrative or context [70].  

 

2.4. Data Validity Techniques 

Data validity in this research uses triangulation of sources and methods that serve as instruments to verify 

data validity [71]. This method involves a systematic process of comparing data from various sources and data. 

 

 

3. RESULTS AND DISCUSSION 

3.1. Multidimensional Tourism Development Strategy in the Pahlawan Street Center Area as a Driver Of 

The Creative Economy 

Multidimensional Tourism in the Pahlawan Street Center Area is one of the leading destinations in 

Madiun City that has successfully attracted public attention and become a magnet for thousands of visitors every 

day. This popularity did not just happen, but is the result of careful and visionary management strategies by the 

Madiun City Government. The presence of Pahlawan Street Center not only strengthens the city's image as a center 

for creative tourism, but also has a broad positive impact, encouraging the growth of MSME players, expanding 

community networks, and creating an inclusive space for interaction for tourists from various backgrounds. Thus, 

the development strategy carried out in the Pahlawan Street Center Area as a driver of the creative economy 

consists of various methods, including the following: 

 

3.1.1. Event Organization 

The Pahlawan Street Center area in Madiun City has developed into a public space that not only provides 

entertainment but also acts as a catalyst for creative economic growth at the local and regional levels. Its 

development strategy is carried out in a planned manner through the organization of various events that touch on 

various levels of society and fields of creativity, thereby encouraging public participation and opening up broad 

economic opportunities [21], [72], [73]. Various activities held at the Pahlawan Street Center, such as vocal 

competitions between neighborhoods, government agencies, and students, band festivals, Pahlawan Street Center 

Acoustic, and art appreciation performances [74], have become a platform for local talent and the younger 

generation to express themselves. These activities not only create a space for art appreciation but also foster a 

creative economic ecosystem through the involvement of micro-businesses, music industry players, and stage and 

equipment service providers. 



Jo. Soc. Know. Ed ISSN: 2722-046X  

Multidimensional Tourism Development Strategy as a Driver of the Creative Economy…(Malik Ibrahim) 

463 

Cultural and religious activities such as the Eid al-Fitr and Eid al-Adha Takbir Chanting, Madiun 

Bersholawat with Gus Ali Gondrong, Wayang Kulit Puppet Shows, and Medhieon Megengan [74], further 

strengthen local identity while opening up economic opportunities for the MSME, culinary, and handicraft sectors 

that participate in these celebrations. Major events such as the MURI Record for Kartini Kebaya Fashion Show, 

MURI Record for Basketball Dribbling, as well as the Madiun Night Carnival and Madiun Night Run [74], not 

only increase tourist appeal but also create a multiplier effect on the hospitality, transportation, and local digital 

and media services sectors. In addition, events such as the SCTV Carnival, the Launching of the Madiun City 

Anniversary Logo, the Anniversary Celebration, and the Year-End Celebration with lion dances, fireworks, and 

music concerts [74], attracted thousands of visitors, strengthened the city's image, and drove large-scale economic 

transactions. The Pahlawan Street Center Vaganza event, which combines entertainment, culinary delights, and 

Car Free Night, is proof of the integration between entertainment and the empowerment of the people's economy 

in a tangible way. 

The Madiun Mantu and Madiun Kreatif Fest programs further expanded the scope of the creative 

economy by providing space for the wedding, decoration, fashion, and other creative industries, while activities 

such as Ayo Dolan Ning Medhion and watching the Indonesian national team together strengthened community 

solidarity and provided marketing opportunities for local products. Thus, this series of events is not only an 

attractive strategy to increase tourist visits, but has also made Pahlawan Street Center the heart of Madiun City's 

creative economy, a collaborative space that harmoniously and sustainably combines art, culture, technology, and 

the spirit of community entrepreneurship. 

 

3.1.2. The Formation of the Madiun City Creative Economy Committee 

The formation of the Madiun City Creative Economy Committee for the 2025–2030 period is a strategic 

step in strengthening the role of the creative economy as a driver of regional development. This committee is 

expected to be able to bridge the government, community, business actors, academics, media, and financial 

institutions in creating a synergistic creative ecosystem [21], [75]. With a regulatory basis and institutional support, 

the committee functions as an effective forum for coordination, advocacy, and cross-sector collaboration. In the 

context of multidimensional tourism development in the Pahlawan Street Center Area, the committee plays an 

important role as a driving force. Tourism is no longer seen only as recreation, but also as a space for culture, 

education, culinary, performing arts, and even digital experiences. Through research, program development, and 

networking, the committee can design strategies that combine local potential with global tourism trends, thereby 

strengthening Pahlawan Street Center as a leading destination and center for creative industry growth.  

The creative economy contributes to city branding, which is an important asset for increasing tourism 

appeal [76]. In addition, the development of the creative economy through this committee not only has an economic 

impact, but also creates jobs and improves the welfare of the community [77]. This is relevant for the city of 

Madiun, where Pahlawan Street Center has the potential to become a magnet for investment, a center for 

collaboration, and a symbol of the city's creative identity. This transformation has a multiplier effect on the trade, 

culinary, MSME, and digital economy sectors. To achieve this, community participation is an important factor in 

the success of community-based tourism [78]. Through the formation of this creative economy committee, 

community participation and existing synergies in the form of Kawista and Dekranasda will certainly be even 

better at giving birth to new innovations. Thus, creative economy products are not only a means of preserving local 

culture but also a source of income and prosperity for the people of Madiun City. 

 

3.1.3. Tourism Village (Kawista) 

As part of the effort to make Madiun a developed and global city, the Pahlawan Street Center Area is 

designed not only as a creative public space but also as a driving force for community-based creative economy. 

One of the strategies in this development is the synergy between Pahlawan Street Center and the Tourism Village 

(Kawista) program, which was initiated by the Madiun City Government [79]. Tourism Village is an area 

developed into a tourist destination based on active community participation. This concept is in line with the 

direction of Madiun City's long-term development policy as outlined in Local Regulation No. 14 of 2024 

concerning the 2025-2045 RPJPD, which emphasizes the importance of developing a local economy based on 

MSMEs, tourism, and the creative economy. By making kelurahan a new economic growth point, the Madiun City 

Government encourages cross-sector collaboration within the framework of inclusive and sustainable 

development. 

Through this approach, Pahlawan Street Center has become one of the epicenters of creative activities, 

ranging from cultural events, performing arts, culinary festivals, to the empowerment of MSMEs that have a direct 

economic impact on the surrounding community. This development strategy includes community involvement in 

the production and promotion of local products, increasing human resource capacity through entrepreneurship 

training, and opening market access through local and national events. 
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Figure 1. Asta Cita and Asta Karya of Madiun City 

 

This approach is in line with Asta Cita and Asta Karya, especially point 3 on creating quality jobs, point 

6 on building from the bottom up for economic equality, and point 8 which emphasizes harmony between 

development and cultural and environmental preservation [79]. In this context, Pahlawan Street Center is not only 

a recreational space but also an empowerment space where every individual, MSME actors, art communities, and 

students can participate in the city's creative economy. With the integration between Pahlawan Street Center and 

the development of the Tourism Village, the city of Madiun not only strengthens its branding as a tourist 

destination but also creates a model of people-centered economic development rooted in local potential, culture, 

and the creativity of its residents. 

 

3.1.4. Regional National Craft Council (Dekranasda) 

One of the strategies for multidimensional tourism development in the Pahlawan Street Center area to 

drive the creative economy is through Dekranasda, which functions not only as a gathering place for craftsmen but 

also as a driver of the creative economy through innovation, training, and strengthening the competitiveness of 

local products [21], [72], [75]. According to informant Supriani, Dekranasda is a forum for creative economy 

actors to gather, learn, and improve their innovation [71]. According to Malahayatie & Irmayan, Dekranasda acts 

as both a motivator and facilitator, especially in supporting artisans to improve their skills and expand access to 

marketing their products [80]. Thus, the existence of Dekranasda is an important factor in strengthening the craft 

and culture-based tourism ecosystem. One of the key aspects of tourism development strategy is the economic 

empowerment of local communities. Dekranasda not only promotes craft products, but also creates job 

opportunities and increases income through training and product development programs [81]. In addition, this 

approach supports the principle of Community Based Tourism (CBT), which emphasizes the active participation 

of the community in the management of tourist destinations [82]. 

In the Pahlawan Street Center region, synergy between Dekranasda, local government, and the private 

sector has strengthened the integration between craft development and tourist attractions. Cross-sector 

collaboration has increased tourist appeal and encouraged sustainable creative economic growth. Joint marketing 

activities, interactive workshops, and culture-based craft festivals have become effective strategies in increasing 

the added value of Pahlawan Street Center tourism while expanding the reach of local products to the tourism 

market [83]. Thus, Dekranasda not only functions as a craft development institution but also as a main pillar in 

building community-based tourism and the creative economy in the Pahlawan Street Center Area. Through 

innovation, community empowerment, and cross-sector collaboration, Dekranasda contributes to increasing the 

competitiveness of local products, creating jobs, and strengthening cultural identity. This role confirms 

Dekranasda's position as an important driver in the strategy for sustainable multidimensional tourism development 

in the city of Madiun. 

 

3.1.5. MSME Stands 

One of the strategies for multidimensional tourism development in the Pahlawan Street Center Madiun 

Area is through the expansion of MSME stands as drivers of the creative economy [73], [75]. Previously, Pahlawan 

Street Center only provided two to three stands specifically for creative economy products [72]. However, to 

increase tourist interest and attraction to local products, the government added around 8 to 12 new stands 

specifically for MSMEs [21]. These stands will be filled with various products from craft communities in Madiun 

City, ranging from handicrafts, culinary specialties, to innovative creative products. Each stand will not only 

represent one business, but can accommodate around 20 to 40 MSMEs that are members of the community [21], 

[72]. Thus, the MSME stands at the Pahlawan Street Center serve as a creative showcase that displays the diversity 

of local potential in one integrated space. 
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In addition to being a promotional space, the existence of MSME stands also creates direct interaction 

between business actors and tourists. This allows tourists to not only buy products but also learn about the creative 

process and cultural values contained within them. This concept is in line with the principle of experiential tourism, 

where tourists gain added value in the form of authentic cultural experiences. By accommodating dozens of 

MSMEs in one area, Pahlawan Street Center can become a center for creative economic circulation that drives 

local trade growth, expands employment opportunities, and improves community welfare. The existence of MSME 

stands also strengthens Pahlawan Street Center's image as a center for creative tourism and becomes one of the 

main magnets in attracting investment and tourist visits to the city of Madiun 

 

3.2. The Role of Stakeholders in Designing a Multidimensional Tourism Development Strategy that 

Impacts the Creative Economy 

The success of multidimensional tourism development in the Pahlawan Street Center area that impacts 

the creative economy cannot be separated from the role of many parties. All policies and strategies in Pahlawan 

Street Center originate from the direction of the Mayor of Madiun, Mr. Maidi, who is the leader and main initiator. 

His ideas are then translated and implemented by regional officials according to their duties and field [21]. In 

planning, Bappeda plays a role in designing the Pahlawan Street Center development concept, while the 

implementation is carried out by the PUPR Office [21]. To support MSMEs and creative economy products, the 

Cooperative and MSME Manpower Office is also involved, and this is reinforced by the formation of the Creative 

Economy Committee [72], [73], [75]. This shows that stakeholders not only support but are also directly involved 

in designing and executing programs. 

In addition, the Environment Agency is tasked with maintaining the cleanliness and comfort of the area 

[21], while the Communication and Information Agency plays a role in digital promotion so that the Pahlawan 

Street Center becomes more widely known [72]. Bappeda and Disnaker also hold various events to introduce local 

creative products and attract tourists [73]. With the involvement of various parties, the development of the 

Pahlawan Street Center becomes more focused and comprehensive. This synergy makes Pahlawan Street Center 

not only a tourist destination but also a center for creative economy that can increase the income and welfare of 

the people of Madiun City. 

 

3.3. The Multidimensional Tourism Potential of Pahlawan Street Center in Supporting Creative Economy 

Development 

The Pahlawan Street Center area in Madiun City has developed into a multidimensional tourist center 

that not only provides entertainment but also encourages creative economy growth. Various events held at 

Pahlawan Street Center have great potential for the development of creative economy products. From vocal 

competitions, band festivals, art performances, to cultural and religious activities, all provide a space for local 

talent to express themselves while opening up economic opportunities for MSMEs, the music industry, and 

supporting service providers [74]. Major events such as MURI Records, Madiun Night Carnival, and Pahlawan 

Street Center Vaganza not only increase tourist visits but also create a multiplier effect on the hospitality, 

transportation, culinary, and local media sectors. All of these activities synergistically form an ecosystem capable 

of developing various creative economy products. 

In addition, the formation of the Madiun City Creative Economy Committee for the 2025–2030 period 

strengthens the role of the creative economy as a driver of development [21]. This committee facilitates 

collaboration between the government, communities, business actors, and academics to develop culture-based 

tourism, education, culinary arts, performing arts, and digital experiences. The presence of Kawista and 

Dekranasda also adds to the potential for developing a creative economy based on crafts and local products. 

Products produced by the community through the Kawista and Dekranasda programs can be marketed through 

MSME stands available at the Pahlawan Street Center, thereby creating a direct economic circulation from the 

community to visitors. In addition, there is support from the government for the development of the Pahlawan 

Street Center to drive the creative economy, which has enormous potential in advancing the Pahlawan Street 

Center. 

 

3.4. Social Learning and Cultural Awareness in the Development of Multidimensional Tourism in the 

Pahlawan Street Center Area of Madiun City 

The development of Pahlawan Street Center does not only focus on economic aspects, but also creates a 

space for social and cultural learning. Through various events such as Wayang Kulit performances, Medhieon 

Megengan, Gema Takbir, and Madiun Bersholawat, this area functions as an “open classroom” that teaches local 

wisdom, traditions, and history to the younger generation and tourists. Activities such as the Carnival, Kebaya 

Fashion Festival, and National Team Watch Party foster a sense of pride and solidarity as citizens of Madiun, 

while also building awareness of collective cultural identity. The experiential tourism concept presented at the 

MSME booth allows tourists to not only purchase products but also learn about the creative process and cultural 
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significance behind local handicrafts. Thus, the impact of social learning and cultural awareness in 

multidimensional tourism development can be seen in the table below: 

 

Table 1. Impact of social learning and awareness in tourism development 

Cultural Preservation and 

Regeneration 

Regular cultural activities prevent the extinction of local traditions and 

make them relevant to younger generations. 

Character Building and City 

Identity 

The community, especially students, learn to love their own culture. This 

strengthens Madiun City's branding as a destination that is not only visually 

appealing, but also rich in socio-cultural values. 

Multicultural Education for 

Tourists 

Visitors from outside the region gain firsthand experience and a deep 

understanding of Madiun's culture, which creates a lasting impression and 

promotes sustainable tourism. 

Improving Community 

Cultural Literacy 

Constant interaction with cultural elements through events and creative 

products increases the community's appreciation and understanding of 

their own cultural heritage. 

 

3.5. Community Empowerment and Creative Economy Education in Multidimensional Tourism in the 

Pahlawan Street Center Area of Madiun City 

Based on the above findings, this point explains that the Pahlawan Street Center functions as an effective 

community empowerment engine through a multidimensional approach. Its strategy is not only to provide space 

for selling, but also to build an integrated empowerment ecosystem. The Creative Economy Committee acts as a 

facilitator that connects the community with resources (government, academics, financing). Dekranasda and 

Kawista act as non-formal education platforms through training, workshops, and mentoring to improve the skills 

and quality of MSME products. The existence of MSME stands that accommodate 20-40 business actors per stand 

is a direct implementation of creative economy education, where MSME actors learn firsthand about marketing 

management, interaction with consumers, and network building. Thus, the impact on community learning and 

creative economy education can be seen in the table below: 

 

Table 2. Impact of Community Empowerment and Creative Economic Education 

Increased Capacity and 

Economic Independence 

The community is not just spectators, but the main actors of development. 

They are given the ability to create products of economic value from local 

potential. 

Mindset Shift to Creative 

Entrepreneurship 

Training programs and the success of selling products in strategic locations 

encourage the emergence of new, innovative, and competitive 

entrepreneurs. 

Economic Equality 

The Kawista model and inclusive MSME stand system ensure that the 

economic impact is not only concentrated in the core area but spreads to 

the village level, in line with the 6th Asta Cita point. 

Creation of Quality Jobs 

The growth of MSMEs and the event support industry has created a variety 

of new jobs, ranging from craftsmen, event organizers, to digital marketing 

personnel. 

 

3.6. Multidimensional Tourism Integration in the Pahlawan Street Center Area of Madiun City and Local 

Wisdom as a Pedagogical Model. 

The success of Pahlawan Street Center is a concrete example of the harmonious integration of 

multidimensional tourism and local wisdom, which has been elevated to a pedagogical model or learning model. 

This model is taught through three levels of integration, namely, 

a. The success of Pahlawan Street Center is a concrete example of the harmonious integration of multidimensional 

tourism and local wisdom, which has been elevated to a pedagogical model or learning model. This model is 

taught through three levels of integration, namely 

b. Stakeholder Integration: Strong synergy between the government (mayor, Bappeda, PUPR office, 

Disbudparpora, etc.), the Creative Economy Committee, Dekranasda, communities (Kawista), and academics 

creates collaborative governance that is key to sustainability. 

c. Value Integration: Development at Pahlawan Street Center does not forget its cultural roots. Local values such 

as mutual cooperation, preservation of traditions, and kinship are translated into policies and programs, such 

as community participation in events and empowerment of local MSMEs. This is in line with the 8th Asta Cita 

point on harmony between development and culture. 
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Thus, the impact of the integration of tourism and local policy as a pedagogical model can be seen in the 

table below: 

 

Table 3. Impact of the integration of tourism and local policy as a pedagogical model 

Creation of a Sustainable 

Development Model 

This pedagogical model shows that successful tourism development must 

be based on local strengths and involve the entire community so that it can 

be sustained in the long term. 

Becoming a Best Practice 

The successful integration at Pahlawan Street Center can serve as a case 

study and model that can be replicated by other cities in Indonesia in 

developing their tourism and creative economy. 

Strengthening Socio-Cultural 

Resilience 

A prosperous community that is proud of its culture will form strong social 

resilience against the negative influences of globalization. 

Holistic Learning for the 

Younger Generation 

The younger generation witnesses firsthand how to combine progress 

(modernity) with preserving tradition, which is a valuable lesson about 

rooted and sustainable development. 

 

 

4. CONCLUSION 

Based on the above discussion, it can be concluded that the strategy for developing multidimensional 

tourism in the Pahlawan Street Center area as a driver of the creative economy is carried out through the 

organization of events, the formation of the Madiun City Creative Economy Committee, the Tourism Village 

(Kawista), the Regional National Crafts Council (Dekranasda), and the addition of MSME stands.  Meanwhile, 

the role of stakeholders in the development of multidimensional tourism that has an impact on the creative 

economy is carried out by various stakeholders led directly by the Mayor of Madiun, Mr. Maidi. All parties act as 

planners and executors, including Bappeda, LH, Kominfo, Disnaker, PUPR, Disbudparpora, and others. The 

potential of multidimensional tourism at Pahlawan Street Center in supporting the development of the creative 

economy is enormous because it is supported by the organization of events, the Creative Economy Committee, 

Kawista, Dekranasda, MSME Stands, and support from stakeholders.  

Social learning and cultural awareness in the development of multidimensional tourism in the Pahlawan 

Street Center area have the potential to impact cultural preservation and regeneration, the formation of character 

and city identity, multicultural education for tourists, and increased cultural literacy among the community. In 

addition, community empowerment and creative economy education in the Pahlawan Street Center Area has the 

potential to increase economic capacity and independence, shift mindsets towards creative entrepreneurship, 

promote economic equality, and create quality jobs. The integration of multidimensional tourism in the Pahlawan 

Street Center area of Madiun City and local policies as a pedagogical model has the potential to create a model of 

sustainable development, become a best practice, strengthen socio-cultural resilience, and provide holistic learning 

for the younger generation. 

Recommendations for future research should look further into how the multidimensional tourism strategy 

in Pahlawan Street Center truly helps the development of the creative economy. In addition, it is also important to 

examine the role of the parties involved, the impact on the community, and compare it with other tourist areas. 

That way, a more appropriate way to make Pahlawan Street Center a center for the creative economy in Madiun 

City can be found. 
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